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In modern conditions, political positioning is an integral part of the strategy of any state that
claims to effectively develop domestic and foreign policy. Within the framework of increasing
global competition, the formation of a high-quality PR strategy is of particular importance for
gaining leadership positions in line with global subjectivity. The modern information society
defines the scope of the potential of communication studies as a significant field for the study
of the communication strategy of states.

The scientific novelty of the research lies in the analysis of the influence of geopolitical
political processes on political positioning in Russia in the conditions of a new political reality.
A situational analysis was carried out and the influence of various geopolitical events on the
attitude of the international audience to Russia was established on the example of the United
States.

The purpose of the study is implementation of a comprehensive analysis of the representation
of the image of Russia on American social media for development of a conceptual model of
Russia’s positioning in the foreign policy aspect.

The main hypothesis of the study is that the public opinion of Americans about Russia is
formed through the use of political PR technologies, including emotionally charged publications
in the media.

The construction of the international image of the state is no less important task than
the formation of internal positioning. Therefore, in modern conditions, the image of Russia in
the international arena is an extremely urgent problem. The international image is formed not
only by the actions of the state itself, but also by counteractions on the part of other states
that occupy leading positions on the world stage. The most profitable and effective method of
forming a certain image of one state in the eyes of residents of another state is the publication
of the necessary agenda in social media.

The conflict between Russia and Ukraine also affects the international image of Russia in
the eyes of Americans. At the moment of 2022, Americans see a clear threat to their security
due to the development of events in Ukraine. Probably, due to the active demonstration of
Russia’s military power within the framework of this conflict, the opinion of the Americans has
changed slightly, but has changed. The dates of the polls coincide with the special operation
and the annexation of Crimea, respectively.

As a result of the content analysis of the headlines of articles on the CNN website, it was
revealed that most of the headlines are negative evaluative [5, p. 94]. For example, from the 28
headlines that contain the marker "image of a political leader", 64% have a negative context.
That is, the negative image of Russia in the media is formed through the negative image of the
president of Russia.

It is important to note that the Ukrainian conflict has displaced Americans’ interest in
Russia’s domestic policy, all the headlines about Russia are connected exclusively with the
foreign policy context.
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It is also obvious that Russia is losing in the information war and is not making enough
efforts to form a positive image of the state in the eyes of the international community. In order
to solve this problem, it is necessary to form a strategy for the formation of an international
image, which will include working with the American audience directly.

To draw a final conclusion, we would like to note that Russia’s international positioning was
formed long before the creation of the Russian Federation. It went through different stages of
formation, when the positioning was more positive and more negative. In many ways, it was
based on the geopolitical situation in the world and the position that Russia occupied in the
international arena.

At the moment, the opinion of Americans about Russia and its role in the international
agenda is formed with the help of publications in social media. Due to the emotional coloring of
publications, consciousness is manipulated and a false image of the state is created. Americans
perceive Russia as one of the main threats to national and world security, relying on the
information they receive on social networks and other media.

Despite the positive developments at the beginning of the XXI century in relations between
the two states, at the moment it is difficult to predict a qualitative improvement in the image
of Russia in America

Источники и литература

1) Амблер Т. Практический маркетинг // СПб: Питер, 1999. 400 c.

2) Данилова Е.А. Внешнеполитическое позиционирование государственной инноваци-
онной политики Российской Федерации // Вестник Томского государственного уни-
верситета №386, 2014. С. 43-46.

3) Данилова Е.А. Стратегия формирования национального бренда России в аспекте ин-
новационного потенциала оборонно-промышленного комплекса РФ // Вестник Том-
ского государственного университета №51, 2019. С. 178-182.

4) Кудашева Ю. В. Понятие «Позиционирование» в теории политического маркетинг-
менеджмента // Вестник Башкирского университета №1, 2010. С. 138-142.

5) Романова И. В., Черенкова Е. В. Формирование международного имиджа России
зарубежными СМИ // Вестник Забайкальского государственного университета №6
(28), 2022. С. 90-100.

6) E. Rice, J. Trout Positioning: the battle for minds // St. Petersburg: Peter, 2019. 320 p.

7) San Eugenio Vela J. The relationship between place branding and environmental
communication: The symbolic management of places through the use of brands // Place
Branding and Public Diplomacy. Vol. 9 (4), 2013. Pp. 254–263.

2


